The San Diego Chamber Orchestra
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San Diego Chamber Orchestra
Corporate Sponsorship Benefits

1. Corporate Naming Rights as “San Diego Chamber Orchestra presented by...." on all printed materials, advertising, mentioned in all media

opportunities, and included on letterhead and correspondence
2. Exclusive Concert at your corporate location or personal event (Value $30,000)
3. Exclusive Mini-Concert at your corporate location or event (Value $20,000)

4. Exclusive private seminar presented by Maestro Jung-Ho Pak at your location (“Orchestrating Corporate Success” or other specific topic)

(Value $15,000)
5. Complimentary full page color ad on back cover of program book (Value: $3,900)
6. Complimentary full page color ad inside front cover of program (Value: $3,100)
7. Complimentary full page black and white or half-page color ad in program (Value: $1,300)
8. Complimentary half-page black and white ad in program (Value: $660)
9. Your name and/or logo listed as sponsor on concert page
10. Prominent feature article and recognition in program book
11. Special audio/video tour of the season by Jung-Ho Pak for your web site (Value $10,000)

12. SDCO web site redesign to include your logo prominently displayed on home page, plus your video ad or banner ad included on

web site (Value $10,000)
13. Linkage from the SDCO website to Sponsor’s web site
14. Recognition in series brochures and program depending on space and time
15. Recognition of sponsorship from the stage at every concert
16. Recognition of sponsorship from the stage at each concert in sponsored location
17. Prominent, upgraded signage for your company at every concert
18. Prominent, upgraded signage for your company at sponsored location
19. Lobby signage at sponsored concert
20. Prominent display of your product at every concert
21. Prominent display of your product at sponsored location
22. Your logo on all ticket envelopes
23. Your company'’s materials displayed in lobby at all concerts
24. Your company'’s materials displayed in lobby at sponsored location
25. Opportunity to address audience before opening and closing concerts in each venue
26. Seats at one of the following venues:
Rancho Santa Fe:
« 4 Premium full season “A” table seats (Value $7,460)
« 4 full season “B” table seats (Value: $4,520)
+4"A"table seats on concert evening (includes dinner with Maestro Jung-Ho Pak) (Value: $1,492)
+ 2"A"table seats on concert evening (includes dinner with sponsored artist) (Value: $746)
La Jolla:
« 4 Premium full season La Jolla 100 seats (Value $1,300)
- 4 La Jolla 100 seats (Value: $220)
-2 La Jolla 100 seats (Value: $110)
Downtown:
« 4 Premium full season Platinum seats (Value $1,100)
- 4 full season Gold seats (Value: $700)
- 4 Gold seats (Value: $140)
- 2 Gold seats (Value: $70)
27.10 general admission tickets for anytime use, subject to availability (Value of GA tix: $20 to $75 each, depending on location)
28. 6 general admission tickets for anytime use, subject to availability (Value of GA tix: $20 to $75 each, depending on location)
29. 4 general admission tickets for concert evening
30. 2 general admission tickets for concert evening
31. 20 general admission tickets to the open and closing concerts of the season (Value $1,500)
32. 4 tickets to annual black tie fundraiser event (Value $1,400)
33.0pportunity to customize benefits to meet your organization’s needs

Maestro
Jung-Ho Pak

La Jolla's Sherwood
Auditorium

St. Paul’s Catherdral
in Downtown
San Diego

Rancho Sante Fe's
Del Mar Country Club




